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Online and Blended Business Education for the 21st Century
This comprehensive, three-volume set covers every aspect of international
business operations and offers a detailed discussion of important issues looming on
the horizon. * More than 100 expert contributors, ranging from a U.S. state
governor to recognized leaders in the academic community to successful
international business leaders * Illustrations throughout * An executive summary at
the end of each chapter to make it easier for the reader to relate the chapter to a
particular problem or area of interest * A reference list at the end of each chapter

Creating a Culture of Integrity
Although sustainability efforts in business are still a work in progress, it is
increasingly clear that key elements of a new generation of enterprises will be
radically different from those of our contemporary modern industrial economy. The
core distinctions between what currently exists and what is being created are
communicated in this book through the compelling metaphor of Ants, Galileo, and
Gandhi. This collection, developed from The Natural Step's conference on
Sustainability and Innovation in 2002, provides radical ideas for generating a new
perspective on the dynamics of business systems. "Ants" symbolise the lessons to
be learned from nature and the dependence of individual beings on broader,
complex systems. "Galileo" embodies brilliance in perceiving and proving that the
current paradigm is flawed. 'Gandhi' exemplifies exceptional compassion in
fighting for fundamental change. All of these attributes are increasingly relevant in
a world where, globally, we are experiencing both a steady decline in lifesupporting resources and rising demands. Recognition of these challenges is
sparking innovation within the private sector where the first glimmers of systemic
change can be seen. The book examines the emergence of 21st-century
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enterprises that recognise their reliance on broad social and ecological systems
("ants"), incorporate sparks of genius rooted in rigorous analyses ("Galileo"), and
acknowledge the importance of compassion and determination within any
endeavour ("Gandhi"). With contributions from Ray Anderson, Gretchen Daily, KarlHenrik Rob

Business for the 21st Century
Questions about the status, identity and legitimacy of business schools in the
modern university system continue to stimulate debate amongst deans,
educational policy makers and commentators. In this book, three world experts
share their critical insights on management education and new business school
models in the USA, Europe and Asia, on designing the business school of the
future, and how to make it work. They look at how the business school is changing
and focus in particular on emergent global challenges and innovations in curricula,
professional roles, pedagogy, uses of technology and organisational delineations.
Set within the context of a wider discussion about management as a profession,
the authors provide a systematic, historical perspective, analysing major trends in
business school models, and reviewing a wealth of current literature, to provide an
informed and unique perspective that is firmly grounded in practical and
experimental analysis.

Small Business Management in the 21st Century
Embarking on electronic business is a challenging task. There is also a lack of clear
understanding and comprehensive analysis of various issues and domains of
electronic business. This book offers a very comprehensive analysis of concepts,
models and infrastructures of e-business. It also presents unique observations of
current e-business practices for different organizations in different economies and
provides insights on the future of current leading businesses on the net and the
trends of e-business. The volume will be an effective and indispensible reference
book for professionals who are interested in or dealing with e-business and
businesses that are embarking on e-business. Sample Chapter(s). Introduction (106
KB). Chapter 1: Overview-Part I: Foundation of E-Business and E-Business
Technologies (318 KB). Contents: Overview of Current Status of E-Business:
Overview-Part I: Foundation of E-Business and E-Business Technologies (J Xu & M
Quaddus); Overview-Part II: B2C, B2B and Other Types of E-Business (J Xu & M
Quaddus); Studies of E-Business Issues and Challenges: Factors Influencing Online
Auction Adoption: A China Study (M Quaddus & J Xu); Factors Influencing Online
Advertising: A National Survey Among Small & Medium Enterprises in Australia (J
Heiligtag et al.); E-Learning in Emerging Countries: Case Studies of Republic of
Tunisia, the Kingdom of Saudi Arabia, and People's Democratic Republic of Algeria
(I B Dhaou & F Abdessemed); Consumers' Adoption of Electronic Ticketing: An
Application in the Air Travel Industry in Tunisia (A Allagui & M S B Mimoun);
Success Factors of E-Tailing: A China Study (W-B Xuan et al.); A Framework for
Business-to-Business E-Commerce Evaluation Challenges and Critical Success
Factors (C Lin & Y-A Huang); The Diffusion of Web 2.0 Platforms: The Problem of
Oscillating Degrees of Utilization (T Kollmann et al.); Application of Wireless
Technologies in Mobile Business (X-Z Gao); Theories and Factors Affecting
Electronic Commerce Adoption in Small and Medium Enterprises (SMEs): A Review
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(S Al-Somali et al.); Factors of Commercial Website Success in Small and Medium
Enterprises: An Indonesian Study (V Pujani et al.); E-Commerce Adoption in Small
Enterprises: An Australian Study (J Hallal et al.); Outlook of E-Business: Future of EBusiness, Success Factors and E-Business Opportunities (J Xu & M Quaddus);
Achieving Sustainable E-Business Success: Development and Application of a
Model of E-Business Adoption, Success and Sustainable Success (J Xu & M
Quaddus). Readership: Academics and professionals in e-business, innovation
technology, international trade, entrepreneurship and decision sciences.

The Business of the 21st Century
The 21ST CENTURY BUSINESS SERIES is an innovative instructional program
providing instructors with the greatest flexibility to deliver business content using a
modular format. Instructors can create their own business courses by combining
several Learner Guides in the Series to form one-semester or two-semester
courses. The individual Learner Guides can also be used as enhancements to more
traditional business courses or to tailor new courses to meet emerging needs. The
design and content of each Learner Guide in the 21ST CENTURY BUSINESS SERIES
is engaging yet easy for students to use. The content focuses on providing
opportunities for applying 21st skills while enabling innovative learning methods
that integrate the use of supportive technology and creative problem solving
approaches in today's business world. The Introduction to Business Learner Guide
covers today's most relevant business topics such as how business has been
affected by the global economic crisis and recovery as well as global
environmental issues. The roles of marketing and human resources management
are also incorporated into this Learner Guide. Important Notice: Media content
referenced within the product description or the product text may not be available
in the ebook version.

International Business in the 21st Century
Corporate sustainability needs a rethink. We have entered the human-influenced
Anthropocene age, and we are witnessing accelerating changes in earth system
processes. Businesses’ current initiatives, such as product innovation and pollution
reduction, are not enough to combat the intensifying social-ecological challenges
that face us. Corporate Sustainability in the 21st Century is an innovative new
textbook which provides a fresh conceptual framework for understanding and
engaging with sustainability, now and in the future – "Business In Nature." This
book critically discusses key concepts and topics related to corporate
sustainability, with a focus on corporate sustainability strategies and corporate
value chains. Setting itself apart from existing books, it introduces ideas from
global ecology and the natural sciences to provide readers with a new language for
discussing business and sustainability. This book maintains an international
perspective throughout, with a wealth of examples, case studies and discussion
questions. It will be a valuable text for students of corporate sustainability;
business, nature and society; and environmental studies, and will also be useful for
managers seeking a new perspective on how being "green" can fit with business
goals.
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E-Business in the 21St Century
Intelligent Enterprises of the 21st Century
Digital Services in the 21st Century
Based on ongoing research at IDRAC Business School (France) and drawing from
guest lectures at international partner universities, this volume discusses the
changing landscape of 21st century business. Written by scholars and practitioners
across the globe, it covers a number of business-related issues, ranging from
contemporary consumer trends to management styles, underscoring the notion of
the global village and drawing attention to subtle differences. The book will appeal
to undergraduates, postgraduates and managers who have an interest in how
theories can be used to explain and identify the changes taking place in the global,
online business environment.

Rich Woman
Capital in the Twenty-First Century
With its previous bestsellers - First, Break All the Rules and Now, Discover Your
Strengths - The Gallup Organization rewrote the book on great management. Now
Gallup finally makes its classic, hilarious parable, ANIMALS, INC., available to the
general public. A story that has proven effective and popular with Gallup clients for
over thirty years, this tale introduces you to a group of unforgettable barnyard
animals trying to run a successful business. Deciding that education is the key, the
members of Animals, Inc. conduct employee surveys, evaluate competencies, and
set up training classes. Filled with the excitement and hope that accompany any
new project, they work hard to overcome their natural shortcomings. The
workhorse tries to operate the computer, the shy sheep makes sales calls, the
scarecrow attempts to lay eggs. What results will seem uncannily familiar to the
human reader. As revelatory as Who Moved My Cheese? and as funny as Fish!,
ANIMALS, INC. will have you laughing and learning at the same time. Recharge
your thinking with invaluable practical insights. Get an edge in the business world
you won?t discover anywhere else. And discover the key to effective management,
reenergized morale, and super-heightened performance. Just listen to the animals.

Exploring Business for the 21st Century
In The Business of the 21st Century, Robert Kiyosaki explains the revolutionary
business of network marketing in the context of what makes any business a
success in any economic situation. This book lends credibility to multilevel
marketing business, and justifies why it is an ideal avenue through which to learn
basic business and sales skills and earn money.

The Business of Resilience
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Examines the state of research of online and blended learning in business
disciplines with the intent of identifying opportunities for meaningful future
research and enhancing the practice of online teaching in business schools. The
book evaluates research from business disciplines such as accounting, economics,
finance, information systems (IS), management, marketing, and operations/supply
chain management. The author reports on topics attracting interest from scholars
in the respective disciplines, the methods commonly used to examine those topics,
and the most noteworthy conclusions to date from that research. Written by a
leading scholar on online learning in the business disciplines The author is the
current editor of the leading Learning and Education journal Focused on online and
blended learning in business schools

Copycat Marketing 101
This work provides a critical look at business practice in the early 21st century and
suggests changes that are both practical and normatively superior. Several
chapters present a reflection on business ethics from a societal or macroorganizational point of view. It makes a case for the economic and moral
superiority of the sustainability capitalism of the European Union over the financebased model of the United States. Most major themes in business ethics are
covered and some new ones are introduced, including the topic of the right way to
teach business ethics. The general approach adopted in this volume is Kantian.
Alternative approaches are critically evaluated.

The Business School in the Twenty-First Century
Modern Monopolies
The main driver of inequality—returns on capital that exceed the rate of economic
growth—is again threatening to generate extreme discontent and undermine
democratic values. Thomas Piketty’s findings in this ambitious, original, rigorous
work will transform debate and set the agenda for the next generation of thought
about wealth and inequality.

21 Lessons for the 21st Century
“Most people just laugh when they hear that the secret to success is giving. . . .
Then again, most people are nowhere near as successful as they wish they were.”
The Go-Giver tells the story of an ambitious young man named Joe who yearns for
success. Joe is a true go-getter, though sometimes he feels as if the harder and
faster he works, the further away his goals seem to be. Desperate to land a key
sale at the end of a bad quarter, he seeks advice from the enigmatic Pindar, a
legendary consultant referred to by his many devotees simply as the Chairman.
Over the next week, Pindar introduces Joe to a series of “go-givers”: a
restaurateur, a CEO, a financial adviser, a real estate broker, and the “Connector”
who brought them all together. Pindar’s friends teach Joe the Five Laws of
Stratospheric Success and help him open himself up to the power of giving. Joe
learns that changing his focus from getting to giving—putting others’ interests first
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and continually adding value to their lives—ultimately leads to unexpected returns.
Imparted with wit and grace, The Go-Giver is a classic bestseller that brings to life
the old proverb “Give and you shall receive.” Nearly a decade since its original
publication, the term “go-giver” has become shorthand for a defining set of values
embraced by hundreds of thousands of people around the world. Today this
timeless story continues to help its readers find fulfillment and greater success in
business, in their personal lives and in their communities. This expanded edition
includes the text of the original business parable, together with a foreword by
Arianna Huffington, a new introduction, a discussion guide, and a Q&A with the
authors.

New to Big
Integrate is an easy read guide for people in business about the new way of
thinking in running a company today. Businesses, large and small, have the same
issues to contend with: greater expectations of their stakeholders, rising consumer
power in the digital information age, environmental constraints, economic
uncertainty in the aftermath of the global financial crisis, and social uncertainty on
rising income inequality. Doing business today is quite different from the past.
Different corporate tools are needed. One of the four corporate tools for today's
business is integrated thinking. This extends strategy and daily management
beyond the pure financial to encompass the social and environmental factors that
deeply affect a company's future viability in the 21st century. Integrated thinking
leads to another tool - the integrated report. This tells the company's story of how
it creates value and how it can create value in the future. The global financial crisis
showed that a more understandable and holistic form of company reporting is
crucially needed. This book offers practical guidance on integrated thinking and
the integrated report.

The Business of the 21st Century
This open access Pivot demonstrates how a variety of technologies act as
innovation catalysts within the banking and financial services sector. Traditional
banks and financial services are under increasing competition from global IT
companies such as Google, Apple, Amazon and PayPal whilst facing pressure from
investors to reduce costs, increase agility and improve customer retention.
Technologies such as blockchain, cloud computing, mobile technologies, big data
analytics and social media therefore have perhaps more potential in this industry
and area of business than any other. This book defines a fintech ecosystem for the
21st century, providing a state-of-the art review of current literature, suggesting
avenues for new research and offering perspectives from business, technology and
industry.

Integrate
This book presents a step-by-step process aimed at helping you create the most
successful business possible in the 21st century competitive landscape,
empowering corporate citizenship professionals to accelerate their credibility
within their company as an effective contributor who understands their company’s
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strategy and who creates value.

Ants, Galileo, and Gandhi
This work brings together knowledge from many parts of the world to provide
theoretical and applied concepts, methodologies, and techniques that help diffuse
skills required to create intelligent enterprises of the 21st century for gaining
sustainable competitive advantage in a global environment.

Disrupting Finance
The Business Innovation book is for anyone who is interested in mastering the
innovation process, and creating value through commercialization. A reading
roadmap guides business and technical readers.

Wife, Inc.
This book offers an accessible, yet sophisticated analysis of major global turning
points and future scenarios with an emphasis on actionable issues.

Business of the 21st Century Custom Edition for Amyway
Serial entrepreneurs David Kidder and Christina Wallace reveal their revolutionary
playbook for igniting growth inside established companies. Most established
companies face a key survival challenge, says David Kidder, CEO of Bionic, lifelong
entrepreneur, and angel investor in more than thirty startups: operational
efficiency and outdated bureaucracy are at war with new growth. Legacy
companies are skilled at growing big businesses into even bigger ones. But they
are less adept at discovering new opportunities and turning them into big
businesses, the way entrepreneurs and early-stage investors must. In New to Big,
Kidder and Wallace reveal their proprietary blueprint for installing a permanent
growth capability inside any company--the Growth Operating System. The Growth
OS borrows the best tools, systems, and mind-sets from entrepreneurship and
venture capital and adapts them for established organizations, leveraging these
two distinct skills as a form of management for building in a future that is
uncertain. By focusing on what consumers do rather than what they say,
celebrating productive failure, embracing a portfolio approach, and learning from
the outside-in, Kidder and Wallace argue any company can go on offense and win
the future. This isn't about a one-off innovation moonshot. It's about building a
permanent ladder to the moon.

Inventing the Organizations of the 21st Century
Offers information on starting a profitable home-based enterprise and describes
some of the most cost-effective businesses

International Business and Government Relations in the 21st
Century
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For the past several years, multimillionaire businessman, entrepreneur, and
investor Robert Kiyosaki has been a staunch supporter of network marketing. Like
many people, he was skeptical about the industry at first until he learned firsthand
what network marketing is all about: helping people. In his latest book, the author
of the phenomenally successful Rich Dad Poor Dad series shows why network
marketing is indeed the business of the 21st century. Robert shares the eight
wealth-building assets offered by network marketing that allow you to take
advantage of these tough economic times to build a strong financial future and
happier life.

The Culture and Commerce of Publishing in the 21st Century
How to invent the future of business organization.

Animals Inc.
The power of gender difference, not gender equality, is a secret source for success.
Some smart businesses are starting to wake up to this fact. This book explores why
and how. Properly valuing brain gender diversity in the workplace is one of the
biggest and largely untapped sources of competitive advantage for modern
businesses. Recent advances in neuroscience provide the key to unlocking it.
Modern research shows that there are gender-based differences in the brain – it’s
just not as simple as a binary between a ‘male brain’ and ‘female brain’. In fact,
our brains are like a mosaic where many of the tiles are available in thousands of
shades on a spectrum between pink and blue. The problem is that our workplaces
tend to be governed by structures, processes and cultures that are practically pure
blue. All the brains in the business that are elsewhere on the spectrum cannot
thrive as they might, so sources of productivity, creativity and agility go untapped.
Anyone who manages people needs to understand how the brain works and the
impact it has on how people work together as teams. Anyone who wants to unlock
the talent and productivity of all of their people needs to understand how recent
findings around male- and female-type brains should shape the way they manage.
Leading applied neuroscientists and international corporate coaches Kate Lanz and
Paul Brown show you why and how to access all the brains in your business.

The Driving Trends of International Business in the 21st
Century
The Business of the 21st CenturyBy Robert T. Kiyosaki

Business Innovation in the 21st Century
What do Google, Snapchat, Tinder, Amazon, and Uber have in common, besides
soaring market share? They're platforms - a new business model that has quietly
become the only game in town, creating vast fortunes for its founders while
dominating everyone's daily life. A platform, by definition, creates value by
facilitating an exchange between two or more interdependent groups. So, rather
that making things, they simply connect people. The Internet today is awash in
platforms - Facebook is responsible for nearly 25 percent of total Web visits, and
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the Google platform crash in 2013 took about 40 percent of Internet traffic with it.
Representing the ten most trafficked sites in the U.S., platforms are also prominent
over the globe; in China, they hold the top eight spots in web traffic rankings. The
advent of mobile computing and its ubiquitous connectivity have forever altered
how we interact with each other, melding the digital and physical worlds and
blurring distinctions between "offline" and "online." These platform giants are
expanding their influence from the digital world to the whole economy. Yet, few
people truly grasp the radical structural shifts of the last ten years. In Modern
Monopolies, Alex Moazed and Nicholas L. Johnson tell the definitive story of what
has changed, what it means for businesses today, and how managers,
entrepreneurs, and business owners can adapt and thrive in this new era.

Global Turning Points
For companies, unethical business practices like bribery and corruption pose major
business risks, and can result in fines, reputational damage, lost business
opportunity and – increasingly – criminal or civil charges.Organizations have
responded to this critical governance issue with rigorous formal integrity and
compliance frameworks, to set out and enforce standards for ethical business
practice. But companies also need to create an enduring culture of integrity that
establishes doing the right thing as the cultural norm across the organization – and
this requires more than compliance alone.Creating a Culture of Integrity identifies
the key actions sustainability and compliance officers can take to foster this
cultural shift within their organizations.This "one-stop" toolkit for embedding
integrity also includes: inspiring best-practice case studies from companies who’ve
implemented culture change, with insights on how they deal with ethical dilemmas
when these arise and; powerful arguments to help you make the business case for
building a strong ethical culture around your compliance system.

The Go-Giver, Expanded Edition
Telecommunication Services provides a holistic approach to understand
telecommunications systems by addressing the emergence and domination of new
digital services, consumer and economic dynamics, and the creation of content by
service providers. Includes services, underlying technologies, and internal
capabilities for social network advertising Covers market dynamics that determine
the successes and failures of service offerings Discusses the impact of
smartphones (iPhone launch) on the telecommunications and mobile device
industry

New Business in India
#1 NEW YORK TIMES BESTSELLER • In Sapiens, he explored our past. In Homo
Deus, he looked to our future. Now, one of the most innovative thinkers on the
planet turns to the present to make sense of today’s most pressing issues.
“Fascinating . . . a crucial global conversation about how to take on the problems
of the twenty-first century.”—Bill Gates, The New York Times Book Review NAMED
ONE OF THE BEST BOOKS OF THE YEAR BY FINANCIAL TIMES AND PAMELA PAUL,
KQED How do computers and robots change the meaning of being human? How do
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we deal with the epidemic of fake news? Are nations and religions still relevant?
What should we teach our children? Yuval Noah Harari’s 21 Lessons for the 21st
Century is a probing and visionary investigation into today’s most urgent issues as
we move into the uncharted territory of the future. As technology advances faster
than our understanding of it, hacking becomes a tactic of war, and the world feels
more polarized than ever, Harari addresses the challenge of navigating life in the
face of constant and disorienting change and raises the important questions we
need to ask ourselves in order to survive. In twenty-one accessible chapters that
are both provocative and profound, Harari builds on the ideas explored in his
previous books, untangling political, technological, social, and existential issues
and offering advice on how to prepare for a very different future from the world we
now live in: How can we retain freedom of choice when Big Data is watching us?
What will the future workforce look like, and how should we ready ourselves for it?
How should we deal with the threat of terrorism? Why is liberal democracy in
crisis? Harari’s unique ability to make sense of where we have come from and
where we are going has captured the imaginations of millions of readers. Here he
invites us to consider values, meaning, and personal engagement in a world full of
noise and uncertainty. When we are deluged with irrelevant information, clarity is
power. Presenting complex contemporary challenges clearly and accessibly, 21
Lessons for the 21st Century is essential reading. “If there were such a thing as a
required instruction manual for politicians and thought leaders, Israeli historian
Yuval Noah Harari’s 21 Lessons for the 21st Century would deserve serious
consideration. In this collection of provocative essays, Harari . . . tackles a daunting
array of issues, endeavoring to answer a persistent question: ‘What is happening in
the world today, and what is the deep meaning of these events?’”—BookPage (top
pick)

All the Brains in the Business
This is the definitive social and economic analysis of the current state and future
trends of the American book publishing industry, with an emphasis on the trade,
college textbook, and scholarly publishing sectors. Drawing on a rich and extensive
data, the thoughtful analysis presented in this book will be valuable to leaders in
publishing as well as the scholars and analysts who study this industry.

Corporate Sustainability in the 21st Century
"Based on firsthand experience and real insights into the market in India, [this
book provides advice on] establishing a company and business, and developing the
marketing and sales programme for both business-to-business (B2B) and businessto-consumer (B2C) companies."--Cover.

The Best Home Businesses for the 21st Century
21st Century Business: Intro to Business
The Handbook of 21st Century Management provides authoritative insight into the
key issues for students in college or corporate courses with a particular emphasis
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on the current structure of the topic in the literature, key threads of discussion and
research on the topic, and emerging trends. This resource is useful in structuring
exciting and meaningful papers and presentations and assists readers in deciding
on management areas to take elective coursework in or to orient themselves
towards for a career. Indeed, familiarity with many of the topics in this Handbook
would be very useful in job interviews for positions in business.

Business Ethics in the 21st Century
This book offers an outlook on relations in the 21st century between national
governments and multinational companies.

21st Century Management: A Reference Handbook
A fascinating look at the changing role of wives in modern America After a half
century of battling for gender equality, women have been freed from the necessity
of securing a husband for economic stability, sexual fulfillment, or procreation.
Marriage is a choice, and increasingly women (and men) are opting out. Yet
despite these changes, the cultural power of marriage has burgeoned. What was
once an obligation has become an exclusive club into which heterosexual women
with the right amount of self-discipline may win entry. The newly exalted
professionalized wife is no longer reliant on her husband’s status or money;
instead she can wield her own power provided she can successfully manage the
business of being a wife. Wife, Inc. tells a fiercely contemporary story revealing
that today’s wives do not labor in kitchens or even homes. Instead, the work of
wifedom occurs in online dating sites, on reality television, in social media, and on
the campaign trail. Dating, marital commitment, and married life have been
reconfigured. No longer the stuff of marriage vows, these realms are now
controlled by brand management and marketability. To prosper, women must
appear confident, empowered, and sexually savvy. Guiding readers through the
stages of the “wife-cycle,” Suzanne Leonard follows women as they date, prepare
to wed, and toil as wives, using examples from popular television, film, and
literature, as well as mass market news, women’s magazines, new media, and
advice culture. The first major study to focus on this new definition of “working
wives,” Wife, Inc. reveals how marriage occupies a newly professionalized role in
the lives of American women. Being a wife is a business that takes a lot more than
a vow to maintain—this book tells that story.

21st Century Corporate Citizenship
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