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Over 90 percent of all Christian churches in the United States have fewer than 200
members. While they vary in shape, size, ethnicity, and denomination, they have
one thing in common: the desire to grow. So why is it that some churches fail to
grow for years, while other congregations in the same community increase
exponentially? The problem, says church marketing authority Richard Reising, is
that most churches should not be doing promotion. Instead, they should focus on
the preparation that will make members eager to invite others. In ChurchMarketing
101®, he demystifies basic marketing principles for the church, evaluates them
against biblical principles, and illustrates how simple changes can remove
roadblocks that hinder members from reaching out. Reising's simple yet insightful
approach will be invaluable to pastors and ministry leaders from churches of all
denominations and styles.

Marketing Your Church
For pastors and parish councils to develop and evaluate their strategies of
marketing of the parish. Helpful, practical, and common-sense wisdom that will

increase your visibility.

Why Journalism Still Matters
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Media

Using real-world case studies and examples, Hunsinger and Latini helpfully guide
pastors and lay leaders through effective and compassionate ways to deal with
discord.

Rethink Communication

>

Research in Church and Mission

Communication has become an important theme and heuristic concept in practical
theology for Roman Catholics during the ecumenical age. Communication Habits
for the Pilgrim Church explains why the moral order is given priority in Vatican
teaching about communication and the reasons for Catholic social teaching to
make moral judgments about these new realities. Attention is given in the book to
the historical context of Vatican Councils | and Il. The first chapter shows that
behind the pilgrim Church lies an emerging vision of the threefold ecclesial offices
of priest, prophet, and king. Chapter two examines the text and context of the
Second Vatican Council's pastoral decree «Inter Mirifica». Chapter three provides a
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documented history of the Vatican's Pontifical Council for Social Communication
and its teachings. In chapter four we return to the threefold office and examine the
contribution of Pope John Paul Il. It includes an analysis of how the politics of the
Magisterium shapes Catholic social teaching. Chapter five develops major tenets of
a critical analysis of the communication of the post-Vatican Il Church: attention is
given to the discursive aspects of religious authority, argumentation,
bureaucratization, and market culture. Chapter six takes a step toward examining
the pragmatics of contemporary Vatican teaching. For Roman Catholic moral
theology, religious ethics is now deeply concerned with providing moral teaching
and guidance on ethical questions raised by the social conditions of globalization
and media communication. Communication Habits for the Pilgrim Church
concludes that there are three basic sociological and theological aspects of the
pilgrim Church. These include a ritual approach to religious communication, the
generational experience of Catholics and their respective attitudes toward Church
teaching, and the important link in the faith's praxis between reflexivity and
forming habits of communication.

Church Communications Handbook

"Are we still a Church capable of warming hearts? A Church capable of leading
people back to Jerusalem? Of bringing them home?" - Pope Francis, Meeting with
the Bishops of Brazil, 28 July 2013. Pope Francis, like his predecessors Benedict XVI
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and John Paul Il, is calling for Catholics to embrace the new evangelization. But
there has been ongoing confusion about who is responsible, what it really means
and what it looks like in practical application. How can we respond to the Holy
Father's call, creating evangelization opportunities that help bring people back to
the Church? By transforming Catholics into digital missionaries - ready and able to
take the joy and warmth of the Gospel online via social media to infrequent,
inactive, or ex-Catholics around the corner or across the globe. Consider this: 1.
Nearly every "lost" Catholic in the U.S. is most likely connected with at least one
engaged Catholic - or is one "retweet" or "like" away from them 2. On the whole,
Catholics have not been taught to see social media as a way to live out their faith
3. Motivating parishes to put a priority on evangelization has been a challenge 4.
Catholics are more likely to be comfortable as digital missionaries than to
participate in other forms of evangelization 5. Parishes can offer "digital missionary
training" to parishioners - who would welcome it! In Transforming Parish
Communications: Growing the Church Through New Media, you'll discover: How to
embrace the Church's vision of evangelization in new media How entire parishes
can become hubs of digital evangelization - and how to overcome obstacles
Specific strategies for implementation How to create a consistent digital identity
online Best practices for parish websites The nuts and bolts of Facebook, Twitter,
email, blogging and more Consider this book your entry into an important - and
urgent - call to each of us as Catholics. To bring the warmth of the Gospel to the

"lost" and bring them back to the Church. Visit the companion site for more
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ParishGuideToNewMedia.com

Perfect in Weakness

No matter the size, budget, denomination, or location of your church, you will be
more successful at sharing your message if you do it strategically. This book
shares the six most important strategies, that will enable your church
communications to reach people and grow your church. They are: Strategy 1:
Create multi-channel communications; Strategy 2: Divide your communication
team into two production levels; Strategy 3: Always be who you are, where you
are; Strategy 4: Don't let money be a determining factor; Strategy 5: Make the
most of Seasonal Celebrations and Special Events; Strategy 6: Do not confuse
irreverence for relevancy. This book examines each one and teaches you how to
practically apply them in your church.

Communication Habits for the Pilgrim Church

A communications specialist discusses communication in the local
church--advertising, talking with the media, communicating with members, and
utilizing technology. Includes helpful forms, checklists, and examples from cutting-
edge churches.

Page 6/27



More Dumb Things Churches Do and New Strategies for
Avoiding Them

Is your church prepared to handle a crisis well? Do you have a plan in place for
how to deal with negative comments on social media? Are you afraid to try new
communications methods? In PR Matters, Justin Dean provides practical advice on
how to communicate the gospel well and reach more people in a world that wants
Christians to be bland. FREE DOWNLOADS: Includes a FREE Comprehensive Church
Crisis Plan, a Social Media Policy, a Social Media Guide for Churches, and more.
Check back of book for download link.

Nothing to Hide

Do you ever wonder why people aren't getting your message? You email, tweet,
hang signs, create video announcements, send newsletters and boost your posts
and the response isn't what you want. Is anyone even listening? What if you could
cut through the chaos and the noise and find the direct route to your audience? It's
easier than you think. Less Chaos. Less Noise. delivers proven "now" strategies for
church communications--practical solutions and best-practice principles that build
trust instead of walls. > Quickly establish your expertise through simple techniques
you can use now for easy, early success. > Rise above the frenzy of overwhelming
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demands and learn a framework to lead internal change towards a clear and
unified strategy. > Overcome communications barriers with your members and
your community by learning to connect with hearts and minds, rather than
broadcast to the masses. > Avoid the frustration of multi-audience messaging by
identifying key channels for each group and learning the language that matters to
them. > Bust through the limits of a small budget with free strategies that are
essential for effective communications.

So Everyone Can Hear

Did you know you can read online reviews of your church? How often have you
talked about “reaching people where they are”—and realized that much of the
time, they are on the Internet? We've been living in a digital world for quite a while
now. Justin Wise speaks about social media as this generation's printing press—a
revolutionary technology that can spread the gospel farther and faster than we can
imagine. It's time to take what we know (and admit what we don’t know) and learn
together how to move forward as the church. Are you ready to think theologically
about this digital age and reach people in a new way?

Mass Media Religion
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Charles Kraft is a well-known author, educator, linguist, anthropologist, and
missiologist. This book consists of his selected writings compiled over more than
three decades. Subjects including anthropology, communication, worldview,
ethnolinguistics, hermeneutics, and contextualization are dealt with as they relate
to Christianity and Kraft's unique perspective. Kraft's personal story and an
exhaustive bibliography of his personal writings (from 1961-2000) are included.
This book is of extraodrinary value to those who desire to study Christianity,
culture and communication, and the interplay between all three.

Creating Church Online

Mass Media Religion considers and explores the implications of the evergrowing
religious broadcasting media in terms of their social and political contexts. The
author reviews both the historical origins of fundamentalist and neo-evangelical
responses to the crisis of modernity and the historical development of the
electronic church. He includes a series of interviews with representative viewers,
discussing their beliefs, experiences, worldviews, and the role electronic religion
plays in other aspects of their lives. Finally, the development of the electronic
church in its wider context and its implications for American culture in general are
considered. The story of how the electronic church has become a social and
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Lasting Impact

We are living in a cultural shift: digital communication has reshaped the way we
interact with one another, form and maintain relationships, and gain knowledge
and understanding. How might we go about communicating the Good News of
Jesus Christ in the midst of these changes to an emerging culture shaped by digital
media? This question addresses the whole church, from the baptized faithful to
pastoral ministers and the institutional structures that serve the church locally and
globally.In Connected toward Communion, Daniella Zsupan-Jerome traces the
Roman Catholic Church’s contemporary thought and practice of social
communication, from Inter Mirifica of the Second Vatican Council to the church's
approach to communicating faith through social networking today. Throughout, a
key question forms a common thread: how might we form pastoral ministers today
for serving the church in the digital age and beyond?

Scrappy Church

The Connected Church

"This book will be one of the most, if not the most, pivotal leadership books you'll
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ever read." - Andy Stanley "If you're ready to lead right where you are, this book
can show you how to start." - Dave Ramsey "Read this book! The marketplace is
full of leadership messages, but this one is a stand out.” - Louie Giglio Are you
letting your lack of authority paralyze you? One of the greatest myths of leadership
is that you must be in charge in order to lead. Great leaders don't buy it. Great
leaders lead with or without the authority and learn to unleash their influence
wherever they are. With practical wisdom and humor, Clay Scroggins will help you
nurture your vision and cultivate influence, even when you lack authority in your
organization. And he will free you to become the great leader you want to be so
you can make a difference right where you are. Even when you're not in charge. X

Many Colors

How many times have we heard these statements... “We can’t compete with the
megachurch in our town!” “A new church was started two blocks from us. We've
got plenty of churches without them!” “The church brought another one of their
campuses near us. It's totally unethical what they are doing.” “We can’t reach
young families. They all go to the big church that has all the children’s and student
stuff.” “We don’t have the money or the people the other churches have.”
Bestselling author Thom S. Rainer (I Am a Church Member, Autopsy of a Deceased
Church) has heard comments like these hundreds, if not thousands, of times. They

are statements of hopelessness. ThePy agsﬂstatements of despair. They are
age



statements of defeat. Church leaders don’t want to feel this way. They desire to
break out of the mediocrity of the same, lame, and tame existence of their
churches. They want their churches to make a difference. There is hope. God’s
hope. God’s possibilities. What does a scrappy church look like? Let’'s take a look
together.

Six Strategies for Effective Church Communications

Online churches are internet-based Christian communities, pursuing worship,
discussion, friendship, support, proselytization, and other key religious goals
through computer-mediated communication. Hundreds of thousands of people are
now involved with online congregations, generating new kinds of ritual, leadership,
and community and new networks of global influence. Creating Church Online
constructs a rich ethnographic account of the diverse cultures of online churches,
from virtual worlds to video streams. This book also outlines the history of online
churchgoing, from its origins in the 1980s to the present day, and traces the major
themes of academic and Christian debate around this topic. Applying some of the
leading current theories in the study of religion, media and culture to this data, Tim
Hutchings proposes a new model of religious design in contexts of mediatization,
and draws attention to digital networks, transformative third spaces and terrains of
existential vulnerability. Creating Church Online advances our understanding of the

significance and impact of digital media i/n the religious and social lives of its users,
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in search of new theoretical frameworks for digital religion.

Connected Toward Communion

Communication is integral to the mission of the church, but it can go awry in
myriad ways, both obvious and subtle. Communication in the Church helps
congregations create healthier ways for their members to relate to one another for
greater personal and congregational success. The book offers practical guidelines
to help readers become more effective in how they build relationships, lead
meetings, experience trust, practice forgiveness, use power, and bridge cultures.
Communication in the Church distills the latest social science research for readers
including clergy, lay leaders, continuing education planners, students, scholars,
and others. Each chapter includes real-life scenarios, sensible guidelines, practical
applications, and suggestions for further learning. This book aims to help readers
communicate more effectively—from leading more engaging and productive
meetings to preventing or addressing communication breakdowns.

The Unstuck Church

Acclaimed church leader, blogger, founder and chief strategic officer of The
Unstuck Group, Tony Morgan unpacks the lifecycle of a typical church, identifies
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characteristics of each phase, and provides practical next steps a church can take
to move towards sustained health. Think about your church for a moment. Is it
growing? Is it diminishing? Is it somewhere in between? Acclaimed church leader,
blogger, and founder and chief strategic officer of The Unstuck Group, Tony
Morgan has identified the seven stages of a church's lifecycle that range from the
hopeful and optimistic days of launch, to the stagnating last stages of life support.
Regardless of the stage in which you find your church, it carries with it the world's
greatest mission—to "go and make disciples of all the nations . . ." With eternity at
stake the Church should be doing most everything within its power to see lives
changed forever. The Church should strive for the pinnacle of the lifecycle, where
they are continually making new disciples and experiencing what Morgan refers to
as "sustained health." In The Unstuck Church, Morgan unpacks each phase of the
church lifecycle, and offers specific and strategic next steps the church leader can
take to find it's way to sustained health . . . and finally become unstuck. The
Unstuck Church is a call for honest an assessment of where your church sits on the
lifecycle, and a challenge to move beyond it.

Less Chaos. Less Noise

We are in a new era of communication. The internet and social media have
changed the way we connect and communicate with each other. As the body of

Christ, it is important that we undersptanlquzghese changes, so that we can effectively
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serve others. Whether you are an established organisation or an individual starting
your ministry, this book will help you understand these global, technology-enabled
changes and how they impact churches, nonprofits and individuals in ministry. The
four-part communication model and the six-step framework presented in this book
will help you successfully implement a social media and digital ministry program,
laying a strong foundation for the future of your ministry. Section | - Why the
Church should use Social Media: In the first section, the book talks about the
importance of using digital, online and social communication medium. The book
explores the evolution of a new type of audience - the connected audience and
helps the reader learn the biblical basis of social media marketing and its
relevance to the Great Commission. Section Il - The Communication Model: In the
second section, the book introduces the four-part communication model. The
author lays out a broader vision of a smooth, seamless communication within the
Church, as one body using social media and technology. Section Il - The
Framework for Implementing the Communication Model: In the third section, the
book moves from visioning mode to action mode. The author presents a six-step
framework as a practical means to implement the communication model in your
ministry. This is a hands-on implementation section that examines management
strategies, marketing strategies and operational details. Section IV - Future Trends
that will Impact the Church: In the fourth and final section, the book returns to a
visioning mode as the author identifies key future trends and discusses ways in

which churches, nonprofits and ministries can prepare themselves for the future.
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Foreword is written by Mark W. Schaefer - Social media keynote speaker, college
educator, consultant, and best-selling author of six marketing books including
Known, The Content Code, Social Media Explained and The Tao of Twitter.
Introduction is written by Rev. Sam P. Chelladurai - Senior Pastor of AFT Church. He
is one of the most prominent and respected Bible teachers in India.

Media in Church and Mission

Three men go on a risky journey through a forbidden Zone in search of fulfillment.
They fail. They come home. The end. The plot of Tarkovsky’s Stalker is a joke.
Taking its title from 2 Corinthians, Perfect in Weakness explores Stalker as a ludic
parable. And the subject of this parable is faith. Faith as folly, faith as a dangerous,
last-ditch attempt to attain the unattainable. To fail, to fail again, and to carry on
regardless. Stalker is about crossing borders, boundaries, conventions. To
transgress, to disrupt, to deconstruct is the dark impulse behind Tarkovsky’s
personal vision. It is also the illicit, revolutionary message at the heart of the
gospel: tear down this temple, and have faith. Like one of Deleuze’s rhizomes, or
David Tracy’s fragments, Perfect in Weakness aims to throw out thoughts, ideas,
and connections in unexpected (even unintended) directions, drawing new and
unlikely texts into the field of film theology—Patristic thought, Christian
Neoplatonism, and Renaissance literature. Perfect in Weakness suggests we see

cinema itself as the ultimate apocal;épti(lte/??rt form—Iletting light into the darkness,
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and then throwing it on a screen.

The Social Media Gospel

What could be more natural, more human, than communication? But we all learn
quickly enough that good communication is not always natural. There is much to
learn from Scripture and from the academic study of human communication. In this
book Tim Muehlhoff and Todd Lewis are able guides, aiding us in understanding the
broad field of human communication in Christian perspective.

How to Lead When You're Not in Charge

Mission to the World

This book focuses on problems in parishes—from stewardship to worship to
strategic planning—and then examines new ideas and solutions. The approach is
positive and practical; the tone is conversational and engaging.

Culture, Communication, and Christianity
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Transformation. We want it. We know we need it. But how do we access the new
life Jesus came to bring? In her best-selling book, Having a Mary Spirit, Joanna
Weaver explores the “Holy Makeover” God wants to give each one of us. Dealing
with topics such as guarding our hearts, managing our thought lives, and
overcoming the “Flesh Woman” in us all, Joanna takes us to the Word of God and
the power of grace to transform our lives. Changed by God - from the inside out.
This twelve-session study guide, for use with Joanna's book and companion DVDs,
helps us draw closer to God, revealing spiritual insights and modern-day
applications from his Word. As we open our hearts to God's grace, his love, and the
Holy Spirit's power, brings the change we long for. The transformation we need.
Designed for both individuals and groups. Meant to be used with Having a Mary
Spirit book. Companion DVDs, consisting of twelve 18- to 20-minute sessions are
also available.

Transforming Church Conflict

This collection of essays addresses the issue of communication and ministry in a
mass-media dominated society.

Practices of Dialogue in the Roman Catholic Church
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"I read Phil's book, Rethink Communication, and it's excellent. | picked up several
nuggets of wisdom for myself, and highly recommend it to anyone looking for
practical ways to improve their communication. "-John Maxwell The church doesn't
have a message problem. The church is facing a message delivery problem. The
old communication playbook no longer works. What worked before isn't working
anymore. It's time to rethink communication and leverage the greatest
opportunities we've ever had to communicate in the church. In Rethink
Communication, Phil Bowdle walks through the new reality for what attendance,
engagement, and attention look like for the church. Then he offers a practical
communication playbook you can use to communicate anything in your church-and
actually connect. These practical tips and proven strategies will work regardless of
size, staff, or budget. Communication has been overlooked for far too long in the
church. It's time for that to change. It's time to rethink communication for the
church.

Having a Mary Spirit

Communication lies at the heart of every healthy community; the church is no
exception. In Matthew 11:15, Jesus says, 'Whoever has ears, let them hear'. How
do we make sure we are saying things in a way that invites all people - no matter
their background - to engage with what it means to be church today? This

colourful, engaging and practical booPk V‘l’gi,,|2|7hem leaders and members alike be
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more mindful of how they ‘communicate church’ both inside and outside of it
within our dynamic and ever-changing digital culture. CONTENTS: 1. What's the
Point? 2. Vision and Values 3. Prayerful planning 4. Joining Our Story With Gods 5.
Gateways In 6. Unlocking Strategy 7. Who Are You Trying to Reach? 8. Language
and Lexicon 9. How Will You Reach Them? 10. Social Media 11. Flow and
Momentum 12. For the Church And From The Church 13. Growing a Church 14.
Outwardly Focused, Inwardly Strong 15. Communication Checklists

Gospel Coach

In order to help pastors and other Christian leaders to lovingly lead God'’s flock to
Jesus Christ and into God’s mission, Scott Thomas and Tom Wood clarify a process
of coaching and shepherding that is rooted in the patterns of the Good Shepherd
himself, a process in which leaders stir up the gifts, passion, and calling upon
others’ lives. This book addresses the needs of the leader, his or her sinful
tendencies, and church leadership issues. It directs the leader to the person and
work of Jesus. It provides a system to intentionally shepherd leaders to glorify God
in their personal, spiritual, and missional lives. Many ministry leaders serving in
churches find themselves overwhelmed, disillusioned, and depressed by the
enormous and challenging task of leading and ministering in a congregation. As a
result, the ministry suffers, the leaders suffer, and the result is often an unhealthy

church existent with little or no Gospel in}‘luence. These leaders need someone to
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shepherd their soul so that they can lead others to the Chief Shepherd, Jesus
Christ. We suggest that coaching for the church leader looks less like corporate
consulting or humanistic psychology and more like biblical-shepherding. We
suggest that every church leader needs a Gospel Coach to come alongside with
words of truth, wisdom and experience to encourage, admonish, comfort and
help—words drawn from Scripture and godly wisdom, grounded in the gracious
saving work of Jesus Christ, and presented in the context of a trusting relationship.
Gospel Coaching is an intentional relationship to skillfully care for others with four
ancient shepherding principles: 1) Know the sheep, 2) Feed the sheep, 3) Lead the
sheep, and 4) Protect the sheep. A Gospel Coach both inquires about the personal,
spiritual, and missional aspects of a ministry leader’s life in a loving yet focused
manner, and also probes the church leader for compulsive unbelief or selfish
motivation, or disobedience and sin, and leads the ministry leader back to the
Gospel, through belief, repentance and obedience. Churches that desire to be rich
in a Gospel application toward their city, their relationships with one another, their
communication and worship, as well as their service, will benefit to a greater
degree by having their leaders being coached by a Gospel-centered leader.

Media, Culture, and Catholicism

Shaw, widely known and read Catholic writer, speaker and former communications

director for the U S Bishops, discuss%s t?ﬁz?abuse of secrecy in the Church, the
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scandals it has caused and the serious problem of mistrust that exists in the
credibility of the Church. Not concerned with the legitimate secrecy that is
necessary to protect confidentiality and people's reputations, Shaw is rather
concerned here with the stifling, deadening misuse of secrecy that has done
immense harm to communion and community in the Church. The Church is a
communion, not a political democracy, and thus openness and accountability are
crucial for the life of the Church. He shows the secrecy issue is a theological as well
as practical problem that raises such questions as: What kind of Church do we
want our Church to be, open or closed? What kind of Church should it be? And how
much secrecy is compatible with having such a Church? As Pope Benedict XVI has
stated, "The consequence is clear: we cannot communicate with the Lord if we do
not communicate with one another.”

The Social Church

If you are responsible for managing digital communications in your parish, staying
current with trends in the rapidly changing world of social media can seem like an
overwhelming task. Which social medium platforms make sense for your church
community? How can you make them an effective tool for ministry? As a veteran
social media expert, author, and sociologist, Meredith Gould has helped answer
these questions and more in her best-selling book The Social Media Gospel. In this

second edition, Gould provides an eag)sy—ztzc/)z}understand, step-by-step guide to digital
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ministry for those wishing to embrace new technologies to build community and
deepen faith. In this expanded edition, Gould delivers new content with humor,
helpful tips, and counsel anchored in practical experience. She focuses on key
topics for effective church communication, including: ¢ Building and ministering to
online communities * Privacy and self-disclosure in the digital age * Integrating
communications across digital platforms ¢ Managing and monitoring social media °
Faith storytelling with visual social media *« Hashtag development and live-tweeting

The Church and Communication

Engaging the digital Revolution We're experiencing the biggest communication
shift since the printing press. Millions have adopted Facebook, YouTube, blogs, and
Twitter. What does this mean for the Church? How can Christians harness these
new tools to reach out, teach, cultivate community, and change the world?
Following Pope Benedict's call to evangelize the "digital continent," The Church and
New Media explores the power and risks of New Media while guiding Christians
through this new environment. Foreword by Cardinal Sean O'Malley, O.F.M. Cap.
Afterword by Archbishop Timothy M. Dolan Expert contributors include: Father
Robert Barron Lisa Hendey Jennifer Fulwiler Father Dwight Longenecker Thomas
Peters Mark Shea Matt Warner "The Church and New Media is the best kind of
reading: timely, vivid, and rich in valuable information. For anyone seeking to

understand and use today's new tecpolg /2i7es in advancing the Catholic Faith, this
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book is an unsurpassed resource." -- Archbishop Charles Chaput, O.F.M. Cap.,
Archdiocese of Denver

Communication in the Church

Authentic Communication

The Church and New Media

Church Marketing 101

The United States is currently undergoing the most rapid demographic shift in its
history. By 2050, white Americans will no longer comprise a majority of the
population. Instead, they'll be the largest minority group in a country made up
entirely of minorities, followed by Hispanic Americans, African Americans, and
Asian Americans. Past shifts in America's demographics always reshaped the
county's religious landscape. This shift will be no different. Soong-Chan Rah's book
is intended to equip evangelicals for ministry and outreach in our changing nation.
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Borrowing from the business concept of "cultural intelligence," he explores how
God's people can become more multiculturally adept. From discussions about
cultural and racial histories, to reviews of case-study churches and Christian
groups that are succeeding in bridging ethnic divides, Rah provides a practical and
hopeful guidebook for Christians wanting to minister more effectively in diverse
settings. Without guilt trips or browbeating, the book will spur individuals,
churches, and parachurch ministries toward more effectively bearing witness to
the gospel of Jesus Christ, the Good News for people of every racial and cultural
background. Its message is positive; its potential impact, transformative.

Communication and Conflict Management in Churches and
Christian Organizations

Can we talk about the news media without proclaiming journalism either our savior
or the source of all evil? It is not easy to do so, but it gets easier if we put the
problems and prospects of journalism in historical and comparative perspective,
view them with a sociological knowledge of how newsmaking operates, and see
them in a political context that examines how political institutions shape news as
well as how news shapes political attitudes and institutions. Adopting this
approach, Michael Schudson examines news and news institutions in relation to
democratic theory and practice, in relation to the economic crisis that affects so

Page 25/27



many news organizations today and in relation to recent discussions of “fake
news.” In contrast to those who suggest that journalism has had its day, Schudson
argues that journalism has become more important than ever for liberal
democracies as the keystone institution in a web of accountability for a
governmental system that invites public attention, public monitoring and public
participation. For the public to be swayed from positions people have already
staked out, and for government officials to respond to charges that they have
behaved corruptly or unconstitutionally or simply rashly and unwisely, the source
of information has to come from organizations that hold themselves to the highest
standards of verification, fact-checking, and independent and original research,
and that is exactly what professional journalism aspires to do. This timely and
important defense of journalism will be of great value to anyone concerned about
the future of news and of democracy.

Transforming Parish Communications
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